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Where to next?

* University to study a degreein a
wide range of Business-related
fields.
* Higher Apprenticeships
*  Employment

Careers
Entrepreneur, Marketing, Finance,
Law, Banking, Event Management,

Buyer, Sales, Human Resources,

Public Relations, Social
Entrepreneurship, Digital Marketing,
Local Government and Accountancy.
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National Extended
Certificate in Enterprise
and Entrepreneurship

We offer two Pathways in 6th form:
1. National Extended Certificate in Enterprise and Entrepreneurship. (1 A level)
2. National Diplomain Enterprise and Entrepreneurship (2 A'levels)

National Diploma in
Enterprise and Entrepreneurship -
learners will also study:

National Extended
Certificate in Enterprise
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